
Demographics

MARRIED MILLENNIALFEMALEWHITE

Jacklyn DiGiovanna

Goals
Low Cost: Getting a good deal is critical. 

Competitive pricing and transparency is 

important to me.

Trendy: I like to be "in the know" about 

the latest trends and want to shop 

somewhere that is updated.

Relaxing: I don't like to feel rushed or 

overwhelmed with timed "flash" sales.

Easy: The whole shopping experience 
needs to be easy. I should be able to 
understand prices and check out easily.

Actions

TARGET SHOPPER

I like to browse and 
take my time when 
I shop, so I need to 
have a relaxing 
experience.

Sales: There's a "Deals" tab right on the 

home page. Target knows right where I go.

Sign In: I always sign into my account to 

ensure that I 'm able to save and use rewards.

Time: I only browse when I know that I have 

time. I like to look at a lot of photos and 

information since I can't see the items in 

person.

Price Checker: I don't checkout without 
clearly knowing the price on something.

I need to 
make sure 
I 'm getting 
the best deal.
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Jacklyn DiGiovanna
TARGET SHOPPER

Motivation vs. Ability

Motivating Factors: Inhibiting Factors: Possible Triggers:

Stay Home: I can shop 

online and have items 

shipped to my house.

Time Saver: I don't have 

to spend time driving to 

and from and walking 

around the store.

Pricing: I can compare 
prices on other websites 
at the same time.

Sizing: I don't like clothes 

shopping online because I 

can't try them on.

Waiting: I have to wait for 

the item to be shipped to 

my house.

Sign-in: Sign-ins and 
passwords are something 
I struggle with.

Trendy: If I like something 

that someone bought from 

target, I can quickly get it.

Stress: Retail therapy!

Refill : Needing refills of 
items like soap gives me 
the "opportunity" to shop.

Though Target is one of my favorite 
stores, I don't like shopping online as 
much as in-person because I prefer to 
try on, touch, and look at objects I 'm 
interested in purchasing.



Jacklyn DiGiovanna
TARGET SHOPPER

Influencers

Josh DiGiovanna: Husband
Role: The "non-shopper"

Stay Home: Prefers to shop 
online rather than to follow me 
around a store.

Pricing: Likes a good deal. Will 
always compare pricing.

Stay Home: I feel bad 
leaving them alone for 
hours while I go shopping 
at a store.

Ava & Milo: Pets
Role: Can't go to stores

Environment

Phone: Computer:

When I want to find 

something quickly, I will 

open the Target App and 

find the item on my 

phone. It 's easy to shop 

and use rewards from 

the app and all of my 

information is stored 

there.

I prefer to use my 

computer to shop online. 

I like to see images 

bigger on my computer 

screen and feel more in 

control of my shopping 

experience this way. 



Jacklyn DiGiovanna
TARGET SHOPPER

Persona Matrix

Related Personas

Influencer Young Mom Introvert

Impulse Buyer

Researcher

Prefer Online
Shopping

Prefer In-Person
Shopping

Target Shopper (me)

Influencer

Young Mom

Introvert



I want to make sure 
I 'm purchasing 
affordable items 
for myself and my 
family.

I try to shop
for sustainable 
products as 
much as I can.

Demographics

MARRIED GEN XMALEASIAN

Neil Zhau

Goals
Low Cost: Affordability is important to 

myself and my family. I like the prices to 

be clear.

Eco-Friendly: Our family likes to use eco- 

friendly products as much as possible.

Easy: The whole shopping experience 
needs to be easy. I should be able to 
understand prices and check out easily. I 
don't like feeling overwhelmed.

Actions

TARGET SHOPPER

Price Checking: I check prices of similar 

items on different sites to make sure I 'm 

getting the best price.

Search: I use the search bar to find 

sustainable products like soap.

Buttons: Categories are clearly labeled and 
items are easy to find. Checking out is easy. 
I like to ship items right to my door.
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Neil Zhau
TARGET SHOPPER

Motivation vs. Ability

Motivating Factors: Inhibiting Factors: Possible Triggers:

Stay Home: I can shop 

online and have items 

shipped to my house.

Time Saver: I don't have 

to spend time driving to 

and from and walking 

around the store with my 

kids.

Pricing: I can compare 
prices on other websites 
at the same time.

Browsing: I don't like 

browsing, I just purchase 

what I 'm looking for.

Waiting: Amazon usually 

ships items to my house 

faster than Target.

Search: Finding eco- 
friendly products aren't 
easy. I have to use the 
search bar.

Credit Card: I have the 

Target RedCard. They 

sometimes have exclusive 

deals.

Weekly Ad: We get the 

weekly ad in our 

newspaper.

Refill : Needing refills of 
my sustainable products 
like glass cleaner.

Sustainable products aren't easy to 
find. I don't like shopping online for 
very long and there's no category for 
eco-friendly products. I don't want to 
spend too much time browsing.



Tablet: Computer:

When I have down-time

while my kids are in bed,

I use the tablet and look

for items from the

weekly ad.

During my lunch break

at work, I add grocery

items to my cart so I can

pick them up quickly

after work.

Neil Zhau
TARGET SHOPPER

Influencers

Kevin: Child
Role: Wants everything he sees

Stay Home: Prefers to go to the store, but will 
through a temper if we don't get him 
something.

Decisions: She can be picky about 
certain products, so I like to make sure 
we both agree before purchasing.

Lily: Spouse
Role: Main decision-maker

Environment



Neil Zhau
TARGET SHOPPER

Persona Matrix

Related Personas

Single Male Kids Teens

Impulse Buyer

Researcher

Prefer Online
Shopping

Prefer In-Person
Shopping

Jacklyn DiGiovanna

Influencer

Young Mom

Introvert

Kids

Teens

Single
Male

Neil Zhau


